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Unlock the Art of Visual Storytelling



Understanding
Fashion Mood Boards

Essential tool for creative vision and inspiration

(\\\

Fashion mood boards They help designers and stylists
provide clarity and visualize their concepts, offering a
direction for creative dynamic visual framework that
projects. communicates style, tone, and
inspiration, making them

indispensable in the fashion industry.
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Define your purpose

e Decide why you're creating the mood board. Is it for
a fashion collection, a brand identity, a photoshoot,
or a styling direction?

e Your purpose will determine the style, colors,
fabrics, and images you choose. When the purpose
is clear, every image has a reason to be included.
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Choose you

e Pick one clear idea
“Futuristic Metallic
Pastels Resort.”

e This theme become
fit the concept, you
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Collect 20-40 strong images

e Search on Pinterest, Vogue Runway, Instagram, art
websites, architecture, nature photos—anything that
reflects your chosen theme.

e Focus on quality, not quantity. Images should
communicate color, mood, texture, or shape. Avoid
random pretty pictures.




Define your colo

Choose 2-4 main colors and 3-

Your palette sets the emotional
Make sure all chosen images vi
colors, even if subtly.

Color palette (main + secondar
The color palette is the emotio
your mood board. Before fabric
styling, color tells the story first
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Main colors

These are your dominant 2-4 colors that set the
overall mood.

They usually cover 60-70% of the board.

They should reflect the core concept:

Soft romance — dusty pink, cream, powder blue
Streetwear — black, grey, primary red, electric blue
Resort — turquoise, sand, coral, white

Ask:

[f my collection were a movie, what colors would be
in every scene?
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Secondary / a

e These are supporting ton
contrast, and interest.
e Usually 3-6 additional co
e They may appear in print
small details.
e They can create tension o
e Neutral palette + one une
beige/ivory/khaki + neon
e --Monochromatic blues
silver.




Practical tips

e Use color swatches (like Pantone chips or digital
blocks) on the board, not just pictures.

e Show light vs dark variations of the same color for
flexibility.

e Think about season: winter palettes are usually
deeper and richer; summer palettes are lighter and
brighter.

e Color must be repeatable in production - not just
“pretty,” but realistic to dye/print.
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Print / pattern ideas 0
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e Prints and patterns can be the identity of a F
collection.
[Types of patterns
e Geometric: stripes, checks, grids, dots.
e Organic: florals, leaves, waves, abstract organ
shapes.
e Animal: leopard, zebra, snake, cow.
e Graphic: logos, slogans, typography.
Cultural/ethnic: motifs inspired by specific
cultures (used carefully and respectfully).
b) On the mood board
e Include swatches or tiles of patterns (repeated
units, not just one flower).
e Show scale: small, delicate motifs vs large, bold
placements.
e Pair prints with solid colors from your palette to
show how they combine.
¢) Things to consider
e Does the print overpower the silhouette or
complement it?
e [s it realistic for your target customer to wear big,
bold prints?
e How many different prints can your collection
support without looking chaotic?




Add fabrics a

e Include close-up images «
chiffon, leather, denim, k

e Textures help translate t
something physical and g
garment choices later.

e Fabrics translate the visu
reality. Two boards can h
feel completely different
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Why texture matters

Chiffon + pastels = ethereal, airy, feminine.
Leather + dark tones — strong, edgy, powerful.
Knits + warm neutrals — cozy, comforting,
casual.

Texture communicates:

Weight (light vs heavy)

Season (summer vs winter)

Occasion (evening wear vs loungewear)
Formality (tailored vs relaxed)
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How to represent fa

e Use close-up photos ¢
leather, weave of line
Add fabric swatches
board) or macro shot
- - Show drape and
flowing, denim struct
Think of balance:
Contrast: pairing so
leather) with somethi
Harmony: several fab
different surface inte

jersey).

Statement fabric: one
(e.g., sequin mesh, de
simpler ones.
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clusters: color palette, silhouettes, €

. italian_
A fashion
acadern/

fabrics, prints, editorial inspiration. G

Balanced grouping helps the viewer immediately

understand the full concept without confusion.

Edit ruthlessly. If an image doesn’t add new

information, remove it.

e A clean, focused board is stronger than a crowded

one.

e Place

images in a grid, collage, or layered layout in

Canva.

e Put strong “hero” images at the center or top. Use

white

space to avoid clutter and guide the eye

naturally.

e Include fashion sketches, line drawings, or photos

that c|

early show the outline.

e Use bl

lack silhouettes (filled shapes) to focus on

proportion, not details.
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How to show

silhouettes Ol &

mood board
J

irection (e.g., several versions

ery silhouette style on earth).

ailored, structured (pencil
ening towards hem (A-line
slouchy shapes (big coats,

ertical lines, minimal flare
1SEers).

olume around the body.
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How to show
silhouettes on &

mood board

Key questions
* Is the collection close to the body or away from i*?
e Does it elongate, widen, or exaggerate parts of the
body?
e Are the proportions short top + long bottoms, or
the opposite?
e [s the silhouette static (sharp, architectural) or
fluid (draped, moving)?
The mood board should make it obvious: You are
designing around THIS silhouette vocabulary, not

everything at once.
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s are the “heroes” of yo

ant to be remembered for.

key garments
de your design time and resources.

w what type of wardrobe you're building
vening, casual, sports, resort).

p buyers and clients understand the line.
5 to consider

hirts: blouses, shirts, crop tops,

ks.

trousers, shorts, skirts.

& jumpsuits: one-piece heroes that often
1e collection’s mood.

ar: coats, jackets, blazers, trenches,

pieces: corsets, capes, coordinates, sets.
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e Quterwear: coats, jackets, blazers, trenches, bombers.
e Special pieces: corsets, capes, coordinates, sets.
¢) On the board
e Include images that show typical lengths and cuts
(cropped blazer vs long blazer, mini vs midi vs
maxi).
e Show a balance of outfits - for example:
o 2-3 hero outerwear pieces
o 2-3 strong dress silhouettes
o 3-5 separates that can mix and maitch.
Ask:
If I had to choose 5 key pieces to represent this concept

in a showroom, what would they be?

Those 5 should be present visually on your board.
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everything else: color, fabric, silhouette, details.
e Minimal:

o Clean lines, no unnecessary details, solid colors, high-
quality fabrics, Neutral palette, subtle textures,
functional details.

e Avant-garde:

o Experimental shapes, asymmetry, unusual materials,
exaggerated proportions. Concept-driven: political,
artistic, or architectural references.

e Romantic:

o Soft silhouettes, ruffles, lace, florals, pastel tones.

Focus on delicacy, nostalgia, or dreaminess.
e Streetwear:

o Hoodies, loose trousers, technical fabrics, logo play,

sneakers. Urban influences, bold graphics, sports

references.



[ italian
‘\f\ ashion
4\ Ngeaderny

How to show style ¥7
direction on the
board
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nce images from designers/fashion

oned with your direction.
ext labels like: “clean tailoring,”

” «

Icted,” “feminine retro,” “genderless

oard consistent: don’t mix minimal +

boho + couture all together.

oking at the board should immediately

1S a modern minimal streetwear

eamy, feminine, romantic resortwear.”

onfused, the style direction is not

gh.
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e Keywords are verbal anchors that keep your

visual choices consistent.

e Why they matter
o They help you filter decisions: if an idea doesn’t
match your keywords, you probably reject it.
They are useful for communicating with teams
(pattern makers, photographers, marketers).
They become part of your brand storytelling.
e b) Types of keywords
o Emotional: soft, bold, rebellious, calm,
mysterious, joyful.
o Stylistic: retro, futuristic, minimal, baroque,
sporty, couture.
o Sensory: silky, crunchy, airy, heavy, cold, warm.
o Color-related: monochromatic, neon, earthy,

muted, saturated.
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Keywords
describing the
vibe

e How to use them on the board
o Place 3-7 keywords in big, clear text:
almost like a “word cloud.” Use them

like a design compass:

o If your word is “ethereal”, maybe
leather biker jackets don’t fit.

o If your word is “raw”, maybe too
much satin and sparkle breaks the

concept.




P

 Accessories are essential because they completes Rt

character of your muse.

e They sharpen the style direction:

e Combat boots + leather backpack = grunge / street.

e Stilettos + clutch = elegant evening.

e Sandals + straw bag = resort / vacation.

e They help you plan photoshoots and styling later.

e What to include

e Shoes: type (sneaker, boot, sandal, heel), heel height, shape.

e Bags: size (micro, mini, tote), structure (soft or rigid), handle
style.

e Headwear: hats, caps, scarves, headbands.

e Jewelry: chunky vs delicate, metal type, color.

e Belts, gloves, sunglasses: small things that say a lot about your

character.
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This is often the largest part of the mood board: ’
images that capture mood, attitude, and lifestyle.
Types of inspirational photos
Not only runway or fashion:
Editorial fashion photography: poses, styling, atmosphere.
Street style photos: real-life attitude & how people actually wear
things.
Environment & spaces: architecture, interiors, streets, nature.
Details & close-ups: jewelry, hair, makeup, textures, shadows.
Movement: running, dancing, wind - to show the energy of the
collection.
b) What to look for when selecting images
Consistent mood: similar light, contrast, and emotion.
Repetition of themes: certain gesture, shape, or color keeps
appearing.

- Storytelling: images that suggest a lifestyle (who is this

person? where are they going?).
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e Practical advice

e Reduce randomness: don’t add “pretty pictures” that don'’t
support your idea.

e Check that each image contributes something:

e Color

e Texture

e Attitude

e Location

e Styling idea

e Ifit's not adding, it’s noise.
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finalize
ard as a whole:

g match the theme?

lette consistent?

ar?

t, or reorganize until the board tells one

1 visual story.



